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Before you is the third edition of Architectural Technology Quarterly,
the AATO’s digital magazine.
Much content of this edition is related to the April 10th, 11th and
12th, 2014 Conference and AGM. Please take note of our Sponsors
for this event. Their support has allowed us to oﬀer conference semi‐
nars and refreshments at no cost to members.
By now every member should have received their year end package
in the mail. However, there are articles and links to the 2014 Confer‐
ence and AGM in this edition, including the scheduled Spring Lecture
Series. At the time of publication, there are still seats in the Intern
Lecture series and all the other conference seminars. Be sure to re‐
serve a seat and meal for the events that interest you, at least 48
hours prior, to ensure that you are included in our head count.
Please note the article on Public Relations, as an introduction to our
keynote speaker, David Lasker, who is presenting the morning semi‐
nar prior to the AGM. This is the first of three pieces, the following
two of which will run in subsequent ATQ editions.
Also included is an excellent feature on urban farming and the build‐
ing concepts associated to this vision of self‐reliance, plus a final re‐
port from Lloyd McDougall Jr., M.A.A.T.O. on his mission work in
Malawi. His thoughts on volunteering, particularly during retire‐
ment, should be applauded.
I have written an article for this edition regarding the word
“architectural” and its uses. It is recommended that all private prac‐
titioners review this piece. We welcome comments on your experi‐
ences and initiatives in relation to using “architectural” in promotion‐
al materials.

George Nazimek
Martin Paivio
Sam Pasquale

Enjoy! I hope to see you at the 2014 Conference and AGM.
Sharon Creasor, M.A.A.T.O.
President
screasor@sympatico.ca

foreword
The views and opinions expressed within the articles published herein are those of the author and
do not necessarily reflect the views of the Association of Architectural Technologists of Ontario.
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A Vision for a Self‐Reliant New York

feature

“In an era of incompetent nation states and predatory transnationals, we must ratchet up local self‐
reliance, and the most logical increment of organization (and resistance) is the city.” This is how Michael
Sorkin, writing in Aeon Magazine, explains his hypothetical plan to radically change the landscape
of New York City, bringing a green landscape and urban farming into the former concrete jungle.
The plan, called “New York City (Steady) State”, produced over six years by Sorkin’sTerreform Research
Group, is not designed simply for aesthetic pleasure; it’s not even an attempt to make the city more sus‐
tainable (although sustainability is the key motivation behind the project). The project is in fact a
“thought‐experiment” to design a version of New York that is completely self reliant, creating its own
food, energy and everything else within its own borders.
The key idea behind the project is to create a sustainable society from the bottom up – rather than rely‐
ing on government to impose one from the top down – by applying autarky, a political concept which
describes a completely closed system. This system resonates well with many established notions of sus‐
tainability: ideas such as ‘cradle‐to‐cradle‘ or ‘net zero’ often demand closed loops or minimal outside
influence.
After defining the extents of the study (including only the five boroughs of New York City and creating
urban as New York might be adapted to provide food for its 8.5 million inhabitants. Using a variety of
skyscraper farms, and reclaiming streets and under‐utilized city blocks, Terreform has calculated that it
would be technically possible to produce 2,500 calories per person, per day. Combining this with a so‐
phisticated distribution network would give each resident access to enough food.
A plan as dramatic as this obviously brings drawbacks: the first iteration of the design was calculated to
require 25 nuclear power stations to generate the energy required to produce all this food, a result that
was “somewhat at odds with our larger intentions.” However, this is where the project’s intention as a
thought experiment comes into play: the radical design is meant to test boundaries, to take on a seem‐
ingly impossible task and see what the implications are of meeting it.
“On the whole, we’re sanguine about the diﬀerences between the logics of comparative advantage and
the politics of self‐realisation, and the diﬃculties of negotiating the territory in between,” explains
Sorkin. The truly desirable solution to environmental crisis and social inequality will lie somewhere be‐
tween our current situation and the designs of Terreform. But without their investigation pushing the
boundaries of what is feasibly possible – and showing us just how diﬀerent our urban environment could
be – then our quest for sustainability would be limited, and therefore incomplete.
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“an almost completely ‘unnatural’ limit” to constrain the study), the first step was to define how a city as

feature
Bird’s‐eye view of Midtown Manhattan’s neigh‐
borhood food hubs in New York City

Street view of Amsterdam Ave. in northern Manhattan featuring a
mix of traditional and advanced agricultural growing techniques.

Street level view of the interior courtyard space
in the Figure Ground Switch .

Study of the Figure Ground Switch,
where 100% of a neighborhood’s
food is grown on site

Below: Aerial view of the South Bronx
and Manhattan, Master Plan B.

Linear production towers construct‐
ed above existing infrastructure,
such as highways and railroads.

Plan view of Sunnyside, Queens with skinny,
vertical towers and Figure Ground Switch

feature
Above: Exterior rendering of a vertical
tower designed specifically for meat pro‐
duction

Left: Terreform‐designed food growing
cells and vertical growing surfaces.

Using the Word ‘Architectural’

During this first year of my presidency, one of the questions practicing Architectural Technologists ask me
most often is: What is the correct use of the word “architectural” beyond our title? The query is generated by
the well‐known fact that the OAA (or more correctly the OAA’s lawyers) have sent intimidating cease‐and‐
desist letters to members who place the word “architectural” in their promotional materials beyond their
actual title.

write

First, let’s look at the definition of the word. “Architectural” is an adjective meaning “pertaining to architec‐
ture.” From its roots, the noun “architecture” literally means “overview of technology.” My training at
Ryerson emphasized that the design of buildings incorporate technology to produce structures that are
beautiful and functional. It was a design‐to‐the‐details philosophy that encouraged us to push the limits of
building materials while proving that our ideas would work by producing hand‐sketched details during the
early phases of a design.

Ensuring that building technology is incorporated in our designs remains a keynote to the Architectural
Technologist practice. The best practitioners remain curious throughout their lifetime, seeking to bring new
materials and processes into their designs.
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Using the Word ‘Architectural’

So is our area of practice “architecture”? Ontario is one of the few ju‐
risdictions where Architectural Technologists have the legal right to
design, on their own, single‐family homes and small buildings of a
commercial, residential and industrial occupancy. The OAA’s stance
implies that Part 9 buildings are not architecture but building design.
The public rightly does not see any diﬀerentiation between small Part
9 buildings and large Part 3 buildings. All buildings, from small home
to grand palace, may be architecture.
Therefore, Architectural Technologists can take ownership of the
word “architectural,” provided they add appropriate qualifiers. For
those members who hold one of the other three accredited titles,
Registered Building Technologist, Architectural Technician and Regis‐
tered Building Technician, it is not recommended that you use
“architectural.” Only members with our highest level of accreditation
are easily defended by the Association in this matter.
To be clear, no member should ever state or infer that they are an Ar‐
chitect.
The following list provides a small sample of acceptable personal or
practice descriptions that Architectural Technologists may use and
the public and industry stakeholders will easily understand:





Architectural Designer, houses and small buildings
Architectural Designer, M.A.A.T.O., Ontario Building Code Part 9
Architectural services for OBC Part 9 houses and small buildings
Architectural firm providing designs for houses and small build‐
ings.

If you are an Architectural Technologist in practice who receives a
cease and desist letter from the OAA or its lawyers regarding the out‐
lined use of the word “architectural,” please be sure to inform the
AATO oﬃce immediately so that the Association may defend you. We
have successfully fought these legal letters in the past and will contin‐
ue to do so. Architectural Technologists don’t just practice building
design, they design architecture.
Sharon Creasor, M.A.A.T.O.
President
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The most important portion is the qualifier. Architectural Technolo‐
gists who are registered within the province’s BCIN system for houses
should only refer to “houses.” Architectural Technologists registered
for large and/or complex buildings may include “large building interior
alterations.”

PR 101: How does PR diﬀer from advertising?

It’s a Wild West out there when it comes to public relations for Ar‐
chitectural Technologists and Technicians, designers, builders,
engineers and the other consultants sitting around the boardroom
table. If you’re a big bank, big pharma, Coke or government, ar‐
mies of primed and pumped PR specialists are waiting in the wings
to help you.
But, unfortunately, few PR types are design‐literate, so that when
design‐related firms hire PR companies, including the very expen‐
sive, household‐name, multinational ones, they often find them‐
selves dictating the press release. Nor do they teach the basic
skills of public relations marketing in design school.
So let’s move on to today’s lesson, which aims to clear up the big‐
gest area of confusion in most people’s minds when they squint
hard at their marketing budget and ponder how best to spend it:
PR versus advertising. Should you spend your precious marketing
shekels for the risky pursuit of PR or the certain payback of adver‐
tising? Hey, did you just do a double‐take there? Didn’t I just put
down my craft of public relations in favour of Mad Men?
Well, let’s define “public relations.” This is a vast omnibus term for
the practice of managing the communication between an organi‐
zation—your firm—and its public—your clients and potential cli‐
ents or customers.
Public relations is a form of marketing, a trait it shares with adver‐
tising.

However, while public relations and advertising share common
traits, they are also diﬀerent. Think of public relations as the in‐
verse of advertising. When you buy advertising space, you own
and control what goes in that space. You can plan and budget for
how much exposure you’ll get, which is a great comfort to the
bean counters in an organization.
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And how do I define marketing? That’s simple: Anything that
helps sell your product.

PR 101: How does PR diﬀer from advertising?

The downside of advertising is that it lacks credibility because you are
tooting your own horn. This is where public relations can give a better
bang for the buck, because it gives you exposure in the form of third‐party
endorsement: a feature story about your new project or product by a re‐
spected writer assigned to write the story in a respected journal.
The downside of advertising is that it lacks credibility because you are
tooting your own horn. This is where public relations can give a better
bang for the buck, because it gives you exposure in the form of third‐party
endorsement: a feature story about your new project or product by a re‐
spected writer assigned to write the story in a respected journal.
The downside of public relations is that you cannot buy editorial space;
you certainly cannot own or control it. In that sense, PR is flaky. I can nev‐
er promise that I can deliver X number of press hits to a client, which up‐
sets the bean counters in an organization.

write

On the other hand, the rise of the Web and search engines such as Google
have tilted the balance in favour of PR. Why? A story that’s been pub‐
lished in a newspaper or magazine lives now and forever on the Web. To
be more specific, the text (definitely) and images (probably) live forever.
But the advertisements in that issue are ephemeral; they are promptly
gone and forgotten.
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One more point: A PR person can present your product or project in a way
that appeals to editors. But, a PR person cannot compel an editor to pub‐
lish a project. Anyone who says they can “place” your story in a magazine
or newspaper that isn’t a vanity press (where you buy your way in), is ly‐
ing. They’re a charlatan. Do a “180” and run, don’t walk.
By David Lasker
NEXT ISSUE: What do editors want?
David Lasker is Associate Editor of Canadian Interiors and President of David Lasker Com‐
munications. He can be reached at David@davidlaskercommunications.com.

From Abroad: Volunteering in Malawi, Africa

This is a Final Report from A.A.T.O. MEMBER Lloyd McDougall, Jr. on the
culmination of his time as a volunteer in Malawi, Africa (the 14th poorest
country in the world).
Lloyd writes:
While in Malawi, one soon realizes the depth of the poverty is not just mate‐
rial/economic in nature, but includes a poverty of education and skills, of the
standard to which we are so readily accustomed here in Ontario. Our prima‐
ry goals during 2009‐2011, and 2012‐2013 were implementing a CIDA funded
Water Project and conducting Prison Ministry/Chaplaincy respectively.
However, due to the absence of any locally skilled people, I was very often
finding myself being asked by people in the close network of westerners,
Church workers and non‐government organization (NGO) personnel, to vol‐
unteer to apply my skills in Architectural Technology and Project Manage‐
ment to assist Charities and Churches in implementing Development Pro‐
jects and expansions to their Ministry.

write

My Clients included: The Anglican Church of Malawi, The Convention Baptist
Church, the Evangelical Baptist Church of Malawi, Future Vision Ministries,
and Orphan Care Charities. With the exception of the Anglican Church of
Malawi Projects, from whom modest fees were paid to me and expenses re‐
imbursed, all the others where pro‐bono (purely volunteer) involvements. It
seemed as though almost everything in Architecture and Construction in
Malawi is quite rudimentary, with mostly only local hand formed and fired
bricks, hand crafted wood doors and windows, and bare concrete floors, etc.
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These Projects included some or all of the following activities: Proposal Writ‐
ing and Estimating to raise funds, Designing, Soliciting & Receiving Bids
from qualified local Contractors, Awarding Contracts, providing Quality As‐
surance Inspections, Progress Reports and Authorizing Change Orders and
Payments on behalf of Owners, Final Certification of Completion.

From Abroad: Volunteering in Malawi, Africa
Nevertheless, in just over four years in Malawi, my “African Portfolio”
came to include list of small to medium sized single storey projects as
follows:
BUILT PROJECTS:
1. St. Luke’s Hospital Laboratory (re‐construction of 1964 Lab. to British
standards (funded by Birmingham Cathedral Parish, UK)
2. St. Luke’s Nurses Residence Duplexes (New Construction of four dwell‐
ings, also funded by Birmingham)
3. St. Martin’s Nurses Residence Duplexes (New Construction of four
dwellings, also funded by Birmingham)
4. Bishop’s Guest House Addition/Renovation (funded by Anglican Church
of Malawi, assisted by UK)
5. Zomba Baptist Church – Pastor’s Residence Addition/Renovation
(funded by local Church & a Church in New Jersey, U.S.A.)
6. Children's Centre at Taulo Chikowi (funded by Future Vision of Cam‐
bridge/Canadian Ophthalmologists)
7. Malua Orphans Care ‐ Two Class Room Nursery School (funded by UK
charities and Zomba District Council and local Charities)
8. Grace Orphan Care ‐ Maize Mill (funded by Grace Orphan Care Founda‐
tion of Canada, U.S.A., and UK)
9. EBCM Church’s Youth Life‐Skills Training Centre ‐ Carpentry, Tailoring
& Baking (funded by the Netherlands)
PROJECTS DESIGNED & ESTIMATED only, for Evangelical Baptist
Church

write

1.
2.
3.
4.

Matutu Village Church
Blantyre City Church
Mangochi Town Church and Pastor’s Residence
Liwonde‐Ferry Church, Nursery School & Pastor’s Residence
Whether here at home or in the heart of Africa, using one’s skills as a vol‐
unteer in your retirement years (skills acquired through years of school‐
ing and the workplace), can be as fulfilling as any paid career. I highly
recommend those approaching retirement to consider where and how
you might give back to society. The joy of it will be as much a benefit to
you as your services are to those in need of them.

Rev. Lloyd McDougall, Jr.
M.A.A.T.O.
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From Abroad: Volunteering in Malawi, Africa

Dan Doneﬀ
M.A.A.T.O
I have a college diploma in architectural technology from
Fanshawe College.
For the past 26 years I have designed and prepared per‐
mit / construction drawings for a variety of buildings from
small one room additions to single family residences,
simple single family homes, custom homes and condo
type buildings to large industrial structures including
freezer buildings, manufacturing facilities, warehouses
and car dealerships, Dental and Doctor oﬃces, clinics and
restaurants.
I have been in private practice for 14 years (Eden Hall)
Professor, Architectural Technology at Fanshawe College since 2012
A member of the Association of Architectural Technologists of Ontario for 26 years and Ac‐
credited for 22 years ‐ Past Chair of the London Chapter and now a director with the associa‐
tion at the Provincial level, Chair ‐ Board of Examiners Committee
Over the course of my career I obtained Several Municipal Aﬀairs and Housing building code
courses and a Qualified Designer by Municipal Aﬀairs and Housing for Single Family Homes
and Small Buildings
College 1984 ‐1988
AATO Internship 1988 ‐1992
AATO Accredited ‐1992
Leonard Dickson Architects ‐ 1988 – 1989
Con Eng Contractors – 1989 ‐1994
Oke Woodsmith – 1994‐ 1998
Eden Hall – Inc. in 1998
James Magee / Eng Plus design service – 1998‐2000

council

cite | image: hendricksarch.com

Eden Hall 1998 to present (owner)

associates

New Student Members

New Intern Members

Jennifer Floren

Ming Yan Yu

Kyle Fitzgerald

Paul Lortie

Frederic Meunier

New Architectural

Luke van Leeuwen

Jonathan Wheeldon

Technologists

Devin Minuk

Carlos Alvarez

Andrew Bouwman

Brock Wilson

Bojan Karanovic

Lisa Henderson

Hyonoh (Horace) Kim

Graeme Anderson

Thomas Lam

Monica Lapointe

Hadassah Henig

Ron Mancuso

Dale Robinson

Lloyd Coke

Patrick Marcotte

Robert Vanderwoerd

German Marroquin‐Najarro

Esmat Rashid

Lindsay Sinclair

Hilda Nezami

Jeﬀrey St. Jean

Lindey Caves

Frederick Vilarete

Grant Young

Michael Murphy

Daniel San Juan

Doug Ault

Misty Greene

Aaron Pereira

Rahul Chopra

Serafim Mangas

Krista Benjamin

Justin Rodgers

Stephen Aber

Kunibert von Rosen

Derek Graham

Teresa Seasons

Raymond McCarthy

Andy Juma
Ekaterina Taskayeva

New Registered

Sergei Plehhanov

Building Technicians

Anastasia Kappaton

Filipe Anastacio

New Life Members

Abarna Krishnakumar

Michel Gagnon

Tony Bianchi

Kimberly Mae Corlett

Jeﬀrey Resendes

Lloyd McDougall

Alexis Belanger

George Stavrakoukas

Reginald McCurdy

Van Tran

Eileen Wilson

P. Gordon Rolleston

Christine Quach

Edward Newhook

Bruce Murray

Hind Mohammed

John Harsevoort

Katlyn Hiddink

Sharon Carty

Peter Gikas

W. Reginald Aaron
Peter Skowron
Sunil Patel
Hadis Mir Sanjari
Rexzander Regua

New Reregistered
Building Technologists
Michel Brousseau
Winnie To

Jeremy Zegers
Jeﬀ Bedford
Alfredo Cimini
cite | image: wallpaperswide.com

accreditation
SPRING 2014 LECTURE SERIES & EXAMINATIONS

The AATO is excited to present, for the first me, our
Spring Lecture Series!
We’ve had many Interns eager to a end the Lecture Series,
and take the Exam, inquiring on the frequency they are
held. With the fast paced and busy schedules most of us
live by, once a year was leaving li le op ons for our membership.
With greater interest building, we felt now was the me to
introduce a second opportunity for accredita on.
In conjunc on with the Annual General Mee ng, Interns
have the opportunity to complete their seminar and course
requirements oﬀered at the three day conference.
Refer to the AATO website for details on a ending the
Spring Lecture Series.
Also, accredited members s ll requiring hours for your
Con nuing Professional Development (CPD) should take
full advantage of the learning opportuni es presented at
the AGM.
We look forward to seeing many Interns and Accredited
Members at this years Lecture Series and Annual General
Mee ng.

Jim Dodge, M.A.A.T.O, GGP
Communica ons Commi ee Chair
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annual general meeting

AGM

AATO 2014 Annual General Meeting and Conference

Register Now!
You won’t want to miss this Conference and AGM at the Hilton Garden Inn Toronto Airport
West in Mississauga, Ontario on April 10th, 11th and 12th 2014. Over 100 member and industry specialists will gather to attend technical seminars and building code updates, learn
what’s new in building materials at a tabletop tradeshow, enjoy networking with friends and
fellow members, celebrate achievements and have their say in the business of their professional association. On Saturday, Members will enjoy free breakfasts and lunches, a gift bag
for attending and door prizes including Toronto FC game tickets, a hand held tablet, a 2012
building code and many more. Make sure you plan to be there!
Come out for a fun night of laughter at YUK YUK’s Mississauga on Friday April 11th and join
your fellow members for appetizers and non-alcoholic beverages following the AGM on Saturday April 12th in the hotel lounge.
The following pages contain detailed information on the seminars and events taking place
over this three day event. Please ensure you pre-register for all events and meals as
space is limited and we will only be accepting limited registrations on the day of the
event on a first come basis. All meals must be pre-registered 48 hours in advance.
We have put together breakfast and lunch offerings for registered members but if you require a gluten free, vegetarian or restricted diet meal please mark it on the registration form
provided. Council members will be present at the Saturday lunch to network with members
and discuss membership issues prior to the AGM.
For those members wanting hotel accommodations, we have negotiated reduced accommodation rates. A Standard or Double room at the Hilton Garden Inn can be booked at the
cost of $115.00 plus taxes per night for the nights of the conference. Reduced rates are also available on Suites. The hotel address is 1870 Matheson Blvd, Mississauga. Parking and wi-fi access are free. Please call 1-800-Hiltons or 905-361-6300, quoting group
code “AAT” or using group name “AATO Annual Lecture Series and AGM”. Please register
early as room availability is limited.
Refer to the AATO website for details and information on the Conference Agenda.

Association of Architectural Technologists of Ontario
2355 Derry Road East, Unit #38. Mississauga, Ontario L5S 1V6 Fax: (905) 405-9882 Email aato@bellnet.ca
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The Personal ‐ Home and Auto Group Insurer for AATO
members
A partnership you can trust
The Personal is proud to partner with AATO to bring you
home and auto insurance designed to suit your needs.
Since 1974, members and employees of over 600 profes‐
sional organizations like yours have made The Personal
their trusted partner.
Exclusive group rates and discounts
As a member of AATO, you are entitled to exclusive group
rates plus a suite of discounts on both your home and auto
insurance. What's more, your spouse and dependants can
benefit from your group oﬀer.
An accurate quote in minutes
Get a home or auto insurance quote in as little as 10
minutes. They'll ask the right questions to provide you with
the best insurance protection.
Get your exclusive quote:
thepersonal.com/aato
1‐888‐476‐8737
Extended hours to match your busy schedule
8 a.m. to 8 p.m. Monday to Friday
8 a.m. to 4 p.m. Saturday

The Personal refers to The Personal General Insurance Inc.
in Quebec and The Personal Insurance Company in all oth‐
er provinces and territories. Certain conditions apply. Auto
insurance is not available in Manitoba, Saskatchewan or
British Columbia due to government‐run plans.

Established in 1921 Aurora Custom Mouldings has man‐
ufactured its products in Canada utilizing highly eﬃcient
drying techniques and system applications to ensure the
consistent high quality synonymous with the name At‐
tridge.
Our employees form a dedicated and highly experienced
team committed to
meeting the precise needs of the manufacturing, con‐
struction and retail sectors of industry from initial design
input to finishing stages. Special attention
and dedication to the Architectural Design and imple‐
mentation of designer series profiles has caused Aurora
Custom Mouldings to be a world leader in five star hotel
and condominium wood moulding supply.
A family‐owned enterprise spanning five generations,
Aurora Custom Mouldings has maintained its fine repu‐
tation of providing Canadian and Internation‐
al customers with superior wood products. We stand
behind our quality 100%"
Our Mission
Every individual in our company consistently strives to
create products which will inspire our clients around the
world a feeling of pride in the completed project
for many years. Our dedicated personalized service with
available onsite representatives for any job; we prefer
the hands on approach oﬀering our
customers unequalled service and support throughout
any job.

sponsors

For more than 100 years, CGC has built an ever‐growing
portfolio of groundbreaking products backed by unparal‐
leled service. In the last decade, we have demonstrated our
resilience by continuing to invest in purposeful innovation,
expanding into diﬀerent markets and by working smarter
and faster. All to help our customers achieve their visions.

At James Hardie® Building Products, we create innova ve
siding products that increase the beauty, value, safety
and durability of your home. Enjoy the low maintenance
that comes with baked-on color, and feel safe knowing
that our siding products are resistant to just about anything Mother Nature can throw at them.

Our commitment to innovation and focus on you, our cus‐
tomer is driven by a desire to help architects, contractors
and workers alike to not only build better structures, but to
build a better world.
CGC Inc. is a leading marketer, manufacturer and distribu‐
tor of gypsum wallboard products, interior finishing materi‐
als and suspended acoustical ceilings in Canada. CGC began
in Nova Scotia, Canada in 1907. It was first known as Cana‐
dian Gypsum Company and concerned itself primarily with
the quarrying and exportation of gypsum rock to the United
States
Today, after decades of product development and market
expansion, CGC is recognized as a key player in Canada's
dynamic building materials industry, supplying innovative
wall and ceiling products to the new construction and repair
and remodel markets of the residential, commercial and
institutional sectors. The company also supplies materials
for industrial uses. These include plasters and cements for
art and casting markets, gypsum fillers for the chemical and
plastics industry, agricultural gypsum, and mineral fibre
products for industrial insulation. CGC operates three
mines, five plants and several distribution and customer
service centres across the country.

sponsors

Hanson Building Products North America is comprised of Hanson Pipe & Precast, Hanson Pressure
Pipe, Hanson Structural Precast, Hanson Brick and Hanson Roof Tile. Based in Irving, Texas, Hanson
Building Products North America employs approximately 4,000 people and operates 150 facilities with
products available throughout the U.S. and Canada. To learn more about Hanson’s sustainability
eﬀorts and quality products, services and building technology, please vis‐
itwww.hansonbuildingproducts.com.

Behind every Nordic product lies nearly one‐half century of Chantiers Chibougamau’s experi‐
ence and innovation. Chantiers Chibougamau’s long‐standing commitment to responsible for‐
estry practices and fiber optimization is the guiding principle underlying Nordic Engineered
Wood and Nordic Wood Structures.

ROXUL products provide superior thermal properties, sound absorbency, fire resistance and wa‐
ter repellency. These combined benefits provide superior energy eﬃciency in buildings and
homes for comfortable indoor environment for occupants while reducing heating and cool‐
ing expenses.

sponsors

AATO Council is pleased to an‐
nounce the appointment of Antoi‐
nette McCurdy to the position of
Administrator eﬀective March 23,
2014. Antoinette comes to the As‐
sociation with an extensive back‐
ground in Administration having
worked with such companies as
BMO and TD Bank for over 14 years.
She has a degree in Oﬃce Admin‐
istration from Humber College and
works with non‐profit organizations
like the Diabetes Hope Foundation
Walk for Hope and Camp Jumoke
Sickle Cell Research. Please join us
in welcoming Antoinette to the As‐
sociation.

Antoinette McCurdy,
Administrator

announcements
AATO Council is also pleased to an‐
nounce the appointment of Sarah
Khan to the position of Assistant
Administrator eﬀective immediate‐
ly. Sarah has been working with the
Association for 3 months in a con‐
tract position and has been promot‐
ed to a part‐time employee to assist
our new Administrator. Sarah has
widespread experience in customer
service and file maintenance in both
the not‐for profit and retail sectors.
We welcome Sarah in this new role
on our oﬃce team!
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Sarah Kahn,
Assistant Administrator

announcements

MAPEI oﬀers continuing professional education on an ongoing basis for architects
and interior design professionals.
MAPEI oﬀers registered CORE learning units to architects and interior design professionals all over North America.
Registered with the AIA, AIBC and IDCEC, our programs are delivered in‐person – at your design oﬃce. Our training
seminars are designed to oﬀer practical knowledge related to Tile & Stone Installation Systems, Floor Covering In‐
stallations Systems and Concrete Restoration Systems in such areas as:
Substrate preparation

Moisture mitigation
Soft‐finished installations such as resilient and VCT floor coverings
Hard‐finished coverings including stone, glass, and ceramic/porcelain tile installations
Concrete repair

All presentations qualify for 1 LU hour or 1 HSW credit (in some cases both).
MAPEI cares about your continuing professional education. Please call
1‐800‐42‐MAPEI (1‐800‐426‐2734) and ask to speak to your local
Architectural Representative to schedule a seminar in your area.

learn

Following a training seminar, MAPEI will report your participation for you to the AIA, AIBC and/or the IDCEC.

memoriam
The AATO would like to remember the following members.

Eric Buchholz
Ernest Pascoe
Ronald Goodyear
Wayne Churchmuch
Clarence Freek
Ronald Bastien
Hendrik Gaveel
Donald McIntyre
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David G. Giddings

The Association is expeditiously implementing many initiatives and ideas at a rate
which I have not seen. It is an exciting time to be a member of the AATO. Momentum is
building, the Association is growing as is our presence.

I recently attended a Career Fair held at Fanshawe College in London, and had the
pleasure of speaking with many students and industry colleagues. Many were familiar
with the AATO but for some, this was their first exposure to our Association. As stu‐
dents joined me in discussion you were able to see the excitement build and the reali‐
zation that the association existed for them. To guide, to teach, to assist, to network,
to answer questions about our industry from the people who have been where they are
now. It was a rewarding opportunity and one that I feel we are obligated as Architectur‐
al Professional to provide.

This was however, only the tip of the iceberg. We need presence ,we need to be seen
and heard. With plans to focus on Trade Shows and Career Fairs, advertising, market‐
ing and other community activities our Association and its members will be out there,
in all the communities we represent engaging our industry, our colleagues, our munici‐
palities, cities and towns representing the Architectural Technologist as we continue
the strong growth of our Association.

JIM DODGE, M.A.A.T.O., GGP
Editor, ATQ; Communication Committee Chair; London Chapter Chair

note

Contact:
Architectural Technology Quarterly (ATQ)
Editor: Jim Dodge, M.A.A.T.O., GGP
ATQmagazine@gmail.com
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